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II. Abstract

This thesis studies and measures the effect of several factors on the behavior of the consumers who
purchase organic food products in Greece. It particularly investigates the purchase behavior in the
light of seven variables such as health consciousness, perceived quality, value, concern over food
safety, ethical concerns, price premium and trust in labeling. A quantitative survey launched
electronically and questionnaires examined Greek consumers‟ consumption of organic food.
Behaviour was mainly influenced by quality, food safety and overall perceived value. On the other
hand health, ethical concern, price premium and trust in labeling appear to have a non significant
influence on those who purchase organic food. Organic food is generally looked upon as an
alternative to conventional food for consumers who are concerned about food safety and quality.
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1 Introduction


The organic food industry has grown considerably over recent years on a worldwide basis and has
been the subject o
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